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Concerns

Facebook Recruitment Concerns:

• Check with your HR department; they probably have a Facebook policy.

• You may be tempted to view your applicants’ profiles, which negates non-biased interviewing.

• Facebook is not designed as a recruitment tool—it was originally designed as a social space for classmates to get to know each other.

• There is a heightened sense of casualness with Facebook. Not only am I tempted to view applicants’ profiles, my posting may tempt applicants to view my profile. This creates a sense of false interpersonal casualness since I provide some photos and personal information about myself.

• A Facebook profile cannot determine work ethic. Just because a student has a “clean” profile (lacking evidence of partying or crass behavior) doesn’t mean s/he will make a good employee. Conversely, it is possible that a student who has posted pictures of his/herself drinking beer would make a great employee. 

• Consider asking an applicant’s permission to view his/her Facebook profile.

Facebook Privacy Concerns: 

Things to consider when you join:
• Providing more information (name, birthday, address, email address, place of employment) makes identity theft easier for the bad guys. 

• Your likes and dislikes become prey to marketing trolls—Facebook potentially uses this information to strike advertising deals or to target advertisements, among other things.

• Deleted profiles still live on the Facebook servers.

My Experiment

1. My goal was to attract more freshmen to work with us four years, so I posted identical advertisements in a group on Facebook for USF students called “Class of 2011” (the group for incoming freshmen) and the general USF Student Employment job site. This was in August of 2007. 

2. Applications from freshmen: I received 11 applications re: Facebook only, 9 re: USF job site only, 1 responding to both, and 2 from other means (referral, walk-in, etc.). 

3. In total, I hired 6 new student workers. Of these 6 new hires, 2 were freshmen. Of these 2 freshmen, 1 was from Facebook and 1 was from a referral. 

4. Facebook helped me recruit 1 student worker and increased the total number of applications I received. I don’t think I would do it again, though, because that 1 freshman Facebook recruit wasn’t worth the many unserious emails I received. Additionally, Facebook makes me feel weird and voyeuristic. 

About Me

I am a Library Assistant IV in the Reference and Research Services Department at the University of San Francisco’s Gleeson Library | Geschke Learning Resource Center. I graduated from USF with a BA in English in 2005; I worked in the Reference Department at Gleeson as a student worker my entire four years of undergrad. In August of 2005 I began working at the Graduate Theological Union Library as a Circulation Assistant. In February of 2006 I returned to Gleeson as a Library Assistant. Additionally, I am a full time student in the MFA in Writing Program at USF. I love  reading and writing poetry. I am currently obsessed with the American contemporary poet Laurel Ann Bogen and the 19th Century French Poet Stéphane Mallarmé.
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