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Marlo Maldonado Young opened the session by encouraging open dialogue on the question, “How can librarians effectively promote the library and information literacy to undergraduates?” Marlo used the UCSD Libraries as her testing ground.  She explained that UCSD is a young institution with a history of decentralization. The university consists of six colleges, each with its own set of general education requirements. In addition, eleven separate libraries serve the campus community, each with its own focus and mission. The aim is a flexible and innovative campus-wide outreach program that supports information literacy.  

Before we could develop great outreach strategies, Marlo had us focus on what perceptions the library conjures up and how marketing concepts could assist in changing them. General consensus was that the library is “loved” yet seen as “sacred” or “untouchable” by faculty, staff, and students. Here is where marketing (vs. outreach) can play a significant role. Marketing is: a.) identifies opportunities to promote an awareness of your product (library) to a target audience, b.) influences target audience choice through brand building and promotion, and c.) services target audience to develop loyalty and acquire repeat business. Outreach is a mode of marketing, which includes instruction. Effective outreach (via i.e., library instruction) can lead to “relationship building” by “word of mouth” and support the university’s mission. 

Next, Marlo led the discussion toward “Who was the targeted audience?” and “What do they want?” Accustomed to “instant information, these graphically-oriented 18 to 24 year olds are astute consumers with minimal exposure to the research process. In addition to quiet library spaces, they want collaborative, computer friendly and noise-friendly spaces. Food and drink is also high on their list. In essence, they want the “Library as Place.” Students want a place to both socialize and study.  

Marlo then went on to explain the outreach program at UCSD. The program’s mission includes creating “a greater awareness” of the University’s libraries and its services, programs, and resources. Developing a “consistent message” via “brand identity” is essential to any outreach campaign. Branding involves: a.) the library’s definition or image that exists in each student’s mind, and b.) how the library aspires to be recognized. Effective branding occurs through strategic and consistent marketing. 

UCSD Libraries outreach to students in various ways. Participating in 15 to 20 campus events a year is one example. Advertising in key campus publications (w/ library logo) is another. Creating an online discussion forum (Re: Libraries) is a sure fire avenue to reach this computer savvy audience. Finally, establishing co-marketing campus relationships is also a must for any outreach campaign.

Marlo’s presentation was an ideal opportunity for a lively discussion and exchange of ideas on how to increase your library’s visibility. 
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